Art Nouveau as a New EUtopia - Edition 2
Creative Europe Priority: Innovation — Mediation and Inclusion

Introduction / General concept

Building on the success of the first edition of Art Nouveau as a New EUtopia, this
second edition seeks to deepen the reflection on how Art Nouveau can serve as a
lever for innovation in cultural mediation and inclusion. The project will explore the
social and urban dimension of Art Nouveau, questioning its relevance for
contemporary society and its capacity to foster participation, accessibility, and
dialogue through heritage.

Thematic threads

1. From the House to the Street: Art Nouveau and the Shaping of Modern Urban
Life
The project will examine how Art Nouveau architecture and urbanism
transformed the way people inhabited and experienced the city at the turn of the
20th century. This theme resonates strongly with the ongoing artistic residency
of Alexandre Humbert, whose film L’acte d’habiter (“The Act of Inhabiting”)
encapsulates the spirit of our current EUtopia project — the idea that to inhabit
means not only to live within walls but to engage with the city and its
community, contributing to the social fabric.

2. Art Nouveau as an Art for Everyone
Art Nouveau was conceived as an art that integrated all forms of creation —
architecture, design, fashion, and craftsmanship — aiming to elevate everyday
life and make beauty accessible to all. This new project will revisit this universal
and democratic ambition, highlighting women’s roles, minority perspectives,
and issues of equality and representation within both historical and
contemporary contexts.

PROPOSED ACTIVITIES AND WPS

Instead of a symposium, this work package will feature a joint exhibition co-curated by
partners, focused on the theme “The Act of Inhabiting”.



The exhibition will explore the intersections between Art Nouveau, social life, and
urban culture, with special attention to:

The role of women creators and patrons
The representation of minorities and issues of gender and racial equality
The influence of fashion and daily life in spreading the Art Nouveau ideals
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The universal dimension of Art Nouveau as an art form accessible to all

Leader: [to be defined]
Partners: [to be confirmed among interested RANN members]

General objective:

To develop a programme of artistic residencies and creative collaborations linking Art
Nouveau heritage with well-being, care and inclusion. This work package will explore
how contemporary creation can reinterpret Art Nouveau’s social ideals through the
lenses of empathy, therapy, and dialogue between art and life.

Background:

During the brainstorming session held at the Ljubljana General Assembly (5
September 2025), several members emphasised the importance of maintaining a
creation component in the new project. This creative dimension, while open to
emerging artists, should also reflect current social priorities: inclusion, mental and
physical well-being, accessibility, and cross-disciplinary exchange.

The WP will position Art Nouveau not only as a heritage of beauty, but also as a heritage
of care—a source of comfort, healing, and social connection.

The work package will also explore how new technologies, including artificial
intelligence, can serve as tools for artistic interpretation, audience engagement, and
accessibility.

Proposals of activities:

The WP envisions a series of residencies or collaborative artistic actions in which
creators work in tandem with professionals from the medical or therapeutic fields, as
well as with individuals or groups experiencing marginalisation.



Each residency will aim to produce a tangible or performative work—an object,
installation, performance, film, or digital piece—designed to foster reflection on the
notions of care, empathy, and social connection.

Examples and inspirations include:

e The La Chaux-de-Fonds proposal to redecorate the staircases of listed Art
Nouveau buildings, inviting contemporary artists to reinterpret original
decorations in collaboration with artisans (woodworkers, ironworkers,
glassmakers).

e The Wiesbaden idea of exploring “the colour pink” in Art Nouveau and its
emotional or symbolic resonance today.

e The Maison Losseau suggestion to involve a therapeutic professional as an
equal creative partner, forming a duo or trio such as artist + therapist + person
with special needs.

Implementation steps:

1. Residency Model and Structure

a. Each participating city may host a residency or a shared programme
across multiple sites.

b. Alternatively, one itinerant artist could travel between several RANN
partner cities to develop a multi-site project, ensuring coherence and
shared authorship.

c. Each residency will prioritise the interaction between art, community
and well-being.

2. Callfor Artists

a. Anopen call will be launched across Europe, inviting artists from all
disciplines (visual arts, design, music, dance, literature, etc.).

b. The call willinclude clear and harmonised guidelines (maximum number
of pages, format of portfolio, etc.) to ensure comparability.

c. Selection will be overseen by an expertin contemporary art and
therapeutic practices, possibly supported by a small advisory group to
balance artistic and social criteria.

d. Partnerships with art schools, health institutions, and social
organisations will be encouraged.

3. Collaboration and Mentorship

a. Each selected artist will be invited to collaborate with at least one
professional in the health or care sector, and, where relevant, with
community participants.

b. The process will emphasise co-creation, dialogue, and social
engagement rather than purely aesthetic results.



4. Outputs and Dissemination
a. Eachresidency will produce a public outcome: exhibition, event,
publication, or film.
b. Documentation and reflection materials (texts, interviews, short videos)
will be made available online via the RANN website.
c. Theresults will feed directly into WP4, linking creation and mediation
through educational actions.

Integration & Synergies:

e The WP will be closely connected to WP4 (Learning and Mediation), ensuring
that the artistic outputs generate educational content and participatory tools.

e Theinclusion of non-EU RANN members (e.g. La Chaux-de-Fonds) responds to
the project’s inclusive vision, strengthening the network’s international reach.

e The use of Al tools will be explored for accessibility (e.g. automatic captioning,
virtual exhibition design) and creative experimentation.

Budget:

A specific coordination and production budget must be foreseen to cover:

e Artistand expert fees
e Production materials and travel
e Curatorial and documentation costs

e Mediation and communication tools
Expected outcomes:

e Strengthened collaboration between art, health, and heritage sectors

e New forms of creation inspired by Art Nouveau values of harmony, beauty, and
humanism

e Enhanced inclusion of vulnerable or under-represented audiences

e Lasting partnerships between artists, museums, and communities

Leader: [to be defined]
Partners: [to be confirmed among interested RANN members]



General objective:

To develop innovative mediation and learning activities that engage younger audiences
(especially Generation Z) as active participants and creators, not only as passive
recipients. This work package aims to bridge the gap between Art Nouveau heritage
and contemporary digital culture, fostering inclusion, participation, and creativity
through new languages and tools of communication.

Background:

Inspired by initiatives such as the “Wohnen” (Living) programme developed by the
Klassik Stiftung Weimar (see: https://www.klassik-stiftung.de/ihr-

besuch/themenjahre/wohnen/), this work package will propose collaborative and
outdoor educational actions encouraging participants to step beyond museum and
institutional walls — to explore the city, its architecture, and its living communities.

The group identified that the mediation dimension of the project has the potential to
involve all RANN members, not only those directly participating in the consortium.

A strong, inclusive educational component can help reduce the sensitivity linked to the
limited number of partners in the project, ensuring visibility and engagement across the
entire network.

Museums and cultural institutions increasingly need to address Generation Z, who are
digital natives yet often disconnected from traditional museum experiences. This
audience communicates through new vocabularies, visual codes, and digital
platforms that cultural institutions must learn to interpret and use.

Proposals of activities:

This work package proposes the creation of two participatory digital repositories of
content produced by young audiences across Europe:

e One dedicated to Beauty
e One dedicated to Ugliness

Participants—particularly young people, but open to anyone interested—will be invited
to submit photographs, short videos, or texts illustrating what they consider beautiful
and ugly in today’s world.

These contributions will form two collective archives, acting as living mirrors of
contemporary perceptions of aesthetics and values, and initiating a dialogue with Art
Nouveau’s historical ideal of beauty and harmony.


https://www.klassik-stiftung.de/ihr-besuch/themenjahre/wohnen/
https://www.klassik-stiftung.de/ihr-besuch/themenjahre/wohnen/

Implementation steps:

1. Call and Participation Campaign
a. Launch of a European-wide call for contributions, supported by a strong
visual and social-media campaign.
b. Engagement of 2-3 influencers and content creators to promote the
initiative and stimulate participation.
c. Collaboration with schools, universities, and youth organisations to
ensure accessibility and diversity.
2. Creation of the Digital Repositories
a. Development of two online repositories integrated into the RANN
website.
b. Curation and moderation of submitted materials by the lead partner(s)
and project coordinator.
c. Potential collaboration with Europeana and Google Arts & Culture to
ensure visibility and long-term preservation.
3. Digital Exhibitions
a. Design of 2-3 digital exhibitions using materials from the repositories
and linking them with Art Nouveau heritage collections.
b. Each exhibition will explore “Beauty and Ugliness” from the perspective
of the 1900s and today.
c. One ortwo professional curators/designers will be engaged to
conceptualise and realise the digital exhibitions.
d. The exhibitions will be accessible online through the RANN website and
partner platforms.
4. Learning and Mediation Tools
a. Development of educational kits and interactive activities enabling
schools and museums to use the repositories as resources for
discussions on aesthetics, social values, and inclusion.
b. Workshops encouraging participants to reinterpret Art Nouveau heritage
through photography, fashion, and digital storytelling.

Budget:

The WP coordinator should have a dedicated and clearly identified budget within the
overall project to cover:

e Curatorial fees

e Web design and hosting

e Campaign and communication costs

e Collaboration with influencers and educators



Expected outcomes:

e Increased participation of youth and under-represented audiences in cultural

heritage mediation
e Strengthened dialogue between historical aesthetics and contemporary social

perceptions
e Shared digital resources accessible to all RANN members and the wider public
e Areplicable model for inclusive, digitally driven cultural mediation
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